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JENNIFER ZUNG &
RANDY BLOUGH
harmony design

J

line Bar in Victor at the Grand Targhee
Ski and
Patrol’s
annual
Powder
Party.
en
Randy
first met
at thePigTimber
They quickly found common interests when
disclosing work experience and a mutual
passion for the outdoors. Harmony Design
was incorporated in 2005 and opened in
downtown Driggs in 2006; the partners mar
ried in 2007. Jen holds a bachelor’s degree
in civil engineering and a master’s in hydro
logic science, while Randy graduated with a
BS in landscape architecture and owned a
landscape architectural company for many
years. Jen worked for an engineering firm in
Colorado under “a wonderful boss” who gave
her “the courage to create her own firm.”
What are their other driving forces? “Jen
motivates me and inspires me!” says Randy,
while his wife attributes her inspiration to the
local and seasonal environments. “I like to
get up with the sun,” she says. Longtime
Teton Valley residents will know their offices
as Dr. Head’s old yellow house on the corner
of First Street and Little Avenue.
TH&L: What is the first question you ask a
client?
JZ: We want them to identify their overall
goals and their vision; sometimes they do
not know where to start.
RB: We like to find out something about the
client and their family. Getting to know them
on a personal basis helps the whole pro
cess. We want to find out their motivation; is
it economic? Do they want to build a family
legacy rather than create something to sell?
TH&L: Do you have a signature to a project?
JZ: A lot of what we do is look at the big pic
ture. We believe in the integration of a proj
ect with the surrounding landscape, and
looking at solar, wildlife, pathways—taking
the holistic approach.

TH&I.: What’s has been your most interesting
project?
RB: I think working with some of the private
developers in ‘07 and ‘08 in Teton Valley and
influencing them to think about their devel
opments in a more sustainable way. We
also facilitated a charrette in McCall (Idaho)
to bring a group of business and property
owners together to plan a business property
development; that was very interesting.
TH&L: What do you enjoy about the business?
JZ: The creative meetings, brainstorming,
and overseeing the project—the “What if
we did this?” kind of meetings and seeing
the “A-ha moment!”
RB: Meeting people and deve[oping relation
ships with the project owners, the neighbors
of clients’ projects, and the P&Z [planning
and zoning]. We actually like going through
the city and county planning process.
TH&L: What are you planning for in the next
ten years?
JZ: We never wanted a huge business. We
have eight people now and that feels good
at this time. Maybe we’ll be a twenty-person
firm at the most when we can expand our
services.
RB: I want to continue to provide good jobs
in Teton Valley and dig deeper roots into the
community.
TH&L: What is something else people should
know about you?
RB: I groom the ski tracks in Alta and I’ll
find any excuse to buy a new tool.
JZ: I love endurance events. I’m motivated
to move my body faster, running or skiing.
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